
AUDIENCES AND DISTRIBUTION

MEDIA STUDIES AS COURSE. SKALSKA MARIIA



LET’S BE HONEST.
TALKING ABOUT TARGET AUDIENCE FOR THE THIRD TIME IN THIS BLOG DOESN’T
SOUND THRILLING, ESPECIALLY IN WHAT'S SUPPOSED TO BE THE CREATIVE PART OF
THE BLOG... A SECTION LITERALLY NAMED “CREATIVE REFLECTION.”
SO LET’S LOOK AT IT FROM A DIFFERENT ANGLE. WHO ARE WE ACTUALLY MAKING THIS
FOR? JUST FOR THAT INITIAL “WE DID IT!” FEELING, OR COULD OUR PROJECT LIVE ON
AND ACTUALLY BE CONSUMED?
THAT’S WHERE THE BRAINSTORM TAKES ITS PLACE. WHAT KIND OF JOURNEY COULD
THE FILM HAVE OUT IN THE REAL WORLD? WHAT IF...



We always knew Nemor wasn’t a “fun-for-the-whole-family-
on-Christmas-night” kind of film. It deals with creepy,
paranormal themes and some disturbing imagery that might
clash with religious sensitivities. So we imagined a PG-13
rating — nothing super graphic, but definitely unsettling.
Not a mainstream media type — more like a contemporary
call for art.

That means our target audience is older teens and young
adults who love getting their brains uncomfortable in the
best way possible. We imagined them being fans of paranormal
horror and mystery stories that don’t give you all the
answers right away. Think: psychological horror like
Parasite(2019), or those indie mystery games that keep you up
at night.



YAY!
AUDIENCE

Okay, audience found. But let’s not forget how hard it is to keep
the attention of the contemporary overstimulated watcher -
saying that while being one!!
That’s exactly why we want them to feel like they are the
ones decoding the story — to hook their already short
attention span. We want them to play detective, to actively
try to piece together the GRAND meaning. As Clay Shirky said:
modern audiences aren’t just watchers — they’re
participants.
We kept exposition to a minimum in the opening scene, letting the
story breathe and the mystery build. Just enough to intrigue the
audience without giving the game away. As Tarantino said — a
good movie keeps you on a short leash. You never know what the
next emotion will be — the more, the better.



DUSTRIBUTION TIME!

PARANORMAL HORROR IS
OFTEN WATCHED IN GROUPS.

PEOPLE CARE MORE ABOUT COOL
POSTERS AND TRAILERS THAN FULL
REVIEWS.

AUDIENCES ENJOY DECODING
MYSTERIES — WHICH IS JUST GOOD,
SINCE THAT’S WHAT WE BUILT.

FROM INTERVIEWS AND AUDIENCE FEEDBACK, THE RESULTS SHOWED US THAT:

BASED ON THAT KNOWLEDGE, LET'S DAYDREAM ABOUT MY PERFECT DISTRIBUTION PLAN! IMPORTANT TO MENTION: LOT OF THESE IDEAS WEREN’T JUST MY OWN—OUR TEAM
BOUNCED IDEAS OFF EACH OTHER CONSTANTLY. IT FELT LESS LIKE PLANNING A FILM AND MORE LIKE MANIFESTING A MEDIA MYTH INTO THE WORLD. :)



MEDIA PANIC!!! We’d launch a low-
budget marketing campaign on
Instagram, TikTok, and maybe even
Discord. Short creepy teasers.
Mysterious clips. Glitches. Tarot
symbols. Basically, we’d try to make
the internet curious. The release
date would be revealed only when
you click our free-of-charge “Tarot
Card of the Day” generator — which
obviously leads you to the Death
card. BOO!

STEP ONE.



We’d start with a theatrical release.
There’s something about horror on the big

screen that just hits harder —
especially when you’re holding popcorn

while your friend is squeezing their eyes
shut in fear.

STEP TWO.
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S E R I E S  –  S  P R DSTEP THREE.
HERE IS SOME OF THEIR MOST
SUCCESFUL HORROR PROJECTS:

HEREDITARY
2018

MIDSOMMAR (THIS ONE
TRAUMATISED ME)
2019

THE WITCH
2015

If I could pick any distributor in the world, it would
be A24 :) Their films are weird, incredibly beautiful,
and DEEP — exactly the vibe we’re aiming for. They
also know how to market to exactly the kind of
audience Nemor is made for.



 We’d reach out to mainstream
influencers/reviewers like
MoistCritical and horror
YouTubers who already speak to
our audience. People trust their
favorite creators more than
traditional critics, and that kind
of word-of-mouth can really build
a loyal fanbase.

STEP FOUR.



STEP FIVE.
AFTER THE CINEMA BUZZ
DIES DOWN, WE’D MOVE TO
SOMETHING MORE STABLE,
LIKE NETFLIX. THAT WAY, IT
LIVES LONGER, REACHES A
WIDER AUDIENCE, AND STAYS
ACCESSIBLE. PEOPLE LOVE
REWATCHING MYSTERY
FILMS TO CATCH THE CLUES
THEY MISSED THE FIRST
TIME.



ENOUGH DREAMING! WOULD
YOU WATCH NEMOR,
MISTER/MISS EXAMINER ???
(YES, FOURTH WALL BREAKS
JUST LIKE THAT)



THANK YOU!
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